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Research of Cultural Congruency of Corporate Websites

——A Case Study of Hisense and GE Company
YU Bing
(College of Foreign Languages, Dalian Ocean University, Dalian Liaoning 116023, China)

Abstract ; This study aims to explore how well Chinese global enterprises build their websites to
cater to the needs of customers from a culturally different country. In recent years, a number of
studies have addressed the issue of local culture in website design, but most of these studies
have been done in English speaking countries, as to China, the study is rare. This study intends
to fill this gap. It applies Hofstede’ s individualism/ collectivism, power distance, feminity/mas-
culinity, and uncertainty avoidance and Hall’ s high/low — context cultural dimensions. By com-
paring web site of Hisense with that of GE, the author analyzes how these cultural values are re-
flected in the websites. A content analysis of the websites highlights considerable differences in
representing local cultural values on the local websites. Besides, users’ reaction to the website
design is also conducted to reinforce or reject the statistics obtained from content analysis. The
research contents will be the starting point for many companies that actually operate in the over-
seas markel.

Key words : cultural adaptation; website design; Hofstede; Hall

N T kA Wl B AL, Al A AT RAR AN R SCAG T 5 0 1k i g A AR
Vet Rl e, L AHERZ IR B IRAE N, I Ge, IR AT LAS AN ) SCAR s 5 7 i SCfkas
0 L F) B SCRHRE K 9, WU, R R, MIOJCN B B SR A BT B BRSSO E R A, B
BRI BT SCARE B I, Scfk, fE Mg BRI AR SR, SCAkal R 57 5 FE 4
MRS TR R —EMEWNS RS, 2 —F wEREREN, R 2 XA 5178 LN R

s HER:2012 -05 - 10; 5z /5 f&E HEE:2012 - 06 - 11
ESTH 2011 4F10 T B AR 4300 H (L1IDYY037) ;2011 4F K it #H35 H (2011DLSK095) .
TEBE®IAT: TUK(1973 - ) Lo RO, 05z, 32285 SO



520 X % K%

o5 Ik 514 %

PV IEARAR RS e T B SRS
P XA ABE 23 18 R AR 22 ) v 7 55 Il O
Je 3 BT ER AR, [ A L A AT X 5 A A T B AR Y
ST o AT A B i X L v R 9 R 56
GE AR B PIANTT P W BB HRe AL, 0B A 22
S B SR RS G i i 1 3 B AT e S AT
FIE, R A 7 BE R A e 5 S S 2 ARG A 5 5
L, D LR R B SO B SRS Sy

1 EigEM

R A7 22 Hofstede ™ #0452 1 5 SCAL FRAE v 19
PUASLERE , RIS N 3 SO/ 8RR 32 BT IR ES ANHf
FEPE R L PH ORI/ B 38 RO OR 36 [ 2k E
Hall"® ™7 452t f fo5 38 B85/ (0% 38 555 B8 4 b F 5 4
o ENE A 5 32 E GE 2 "l T S SCAE X
IMTe NNE U/ EE T CRIEE SR NS R
R B SRIA AAR S A o, TS # S
BV 5L 22 B A AR . A I F R R AT 4
ZUP R A RO G DL FE 2 R . N e
FILRERS 12 AT SZAS0R (ARRAS B 2 T R ) B33
JEEI AR FIAS A 22 1 1) SR o AN PR Rk ) 1)
FRIE o 1 AN P R 3k (1% SC A A BE 3 o ST B OE
AFLN 772K, 25 B DL SR I R 22 4 J, IFAH
R4 X RN GET 8 45 T B e AN B 2 1
Sto PHNIARL/BA 22 AT R 25 b s T 4036 Hufor
I ERR . X T BT E, & TEin
FA 2 53 PSR, A T L A IO e, 0T 4 R
(B G T ISR 5 T L AL 2 W 58 4 5 Z A R o
FIEEEALRE (HC) F8 102 , AL RGBT 4 F 15 B
SRS T, SR E S A& b AR
T4 375 AT P 0 1 2ok B4 TR v 5 AIE B (LC) IE 4
R o

2 AEEER

H B985 (http ://www. hisense. com) 5 & [H
GE 73 &) (http://www. geappliances. com ) 1 & %
FL 3544 L, T A [ R 2 U AT B 2 L
HAYPEHT, LR st it 52 m] LA ) AR A A
[F) SC A ER g i A PR AR S B [ A S 5
[H GE 2 AT FE 4
2.1 ABRSHAE

WAL R R 2 B N — BT
W R GE GER TR T IS . WA 7 ik
SEXP U B & AT R A5 2R — S8 S0k R R 3 AT i

HAR IR

(D) ANF /AR T SCHEFE 3 W
IR, VA S R GE ) 38 8 G 248 B | 9 4T 43
FZEAKRCEE 5.2 5y vs GE 4.3 53 ) 738K
FHZEAN T, E2 A 190 3l JT 4 B 18 B A = SCRRAE
AN T RIREN G o WA M ol T 2m i —
s Al A2 T, E IR AL RIS R (JE
e Bl SR Bl DR R T T B ) A R E
GRS A M X 45 1 2 D) 8 M JRE /R 25 S L )
I A J7 SR BE T 4R 3 3G 1T GE 9 32 411 55
Pl AT 25T, 20 SE A R 1 A, S A
24 ) 25 I 7 225 B DL R AL B S o 2 O S IR
JE L AHIELZ T, GE R AN K 35 8 23 I Sf 5T R
It LI Rk B 2 LIIRE, SR P B R4
PRYG:, AR BL T B B N 2 AR EL

()BTRS YRS o AR ol (9P B 4,
J& TR AT o A P sk ) e AU B R R
PAE Rl ep BOA 2 wl S U5 S B E
AT E B U BN 51 A4 IR B A Rl B k3
BOEE, SUHAEAR SR A, BT B eI TR R
IERRIG AR IR T, 2 N R 3 A A B R Uk
A5 10 3ty P — PSR 8] s A B o S B ) 2 )
W W], 2 ) BT AR A I A A Y R AR SR
B GE Witk 1, 2 A IAE Wl o BRI A
A FVEHZ ISR BB R B - B AR
HIERAE” T3 1T ) 37 A A

(3) AN E P [ 24 58 o VA 19 3l 1) S 32
N A BT AN W 10T e 945 5 9 24 R
$eflt FAQ Zhfig, UM I hRETS 2E , — Ao A %
GAERLREATIE N R o GE Ml P33 {5 _E Ak
fRFEF P IME D 40 HMuG B A OCH f 5 lRF
W95 RGE, A48 GE Ji iy N A M AR 2R
[Fa) 2 A0 R 78 2 5 AL TR () S35 AT A 20 4 5 A0
F G AEAR AL T 10 3l A AN A T B

(4) BHR/ BAZR U GRS o 1305 3t F- 24
009 2.8, 8 TBAZAR, 165 &0, Flg, GE
RS0 4.2, W iz PRG035 B TR
GBI T BHRI T R AR BB S 32 S
R SEE P S AL, A B P A € X e
BH B D S B

(5) myise/ TR

MGG -2 0 0 3, 8 TR it Mok
A IR B 7 3, TR AU TR B 7 A Y
PEBETT T 18 /D, — PR I8 Al P AR I 245 L



55 1

Uk Aol 5 SO B B o

GE Muliftorh 1.7, J& TR BT, Wl oA 5 i)
A OR 5 B E 2 LA BRI 5 R A, 91
77 i B ASAE BE , b 7 W il oA I B 7, St
PrandE s mIEn 73,
2.2 EEREFE

AR AT 3t S PR T B9 R AL, B E T R0 2%
W MITEAE T P REAR R 20 A, 385 omegle [ B
BRI st A 4R HH IS R A AR A BRIV Bl 4R IS T 30
2 (CHeAsk A i [ 5, 23 ok A S, 13 RR) IR
MZIR 215 2 R R E 1S 4 ,) Ml
FU AR SR A SO IE L T T O A 22 S
D3RI, BT AT AR BAT A AR TSP
VERI LR 2255, $i BRSO Ty 5 22 5748 30 4
I3 ISP, 73 KT T A T it AT TR 3l R 3 % i
T VAL

JAA R IRE T 12 A AER I, o
BINTFAR AR (2 ASRH ) 3k A Ry (3 4>
FD SN0 (3 AN ) CNEIIRE (2 4
H) AR (1 ASE ) FUE AR (1 >
FD ZSA4ERE LA

TFIRE AR A RSO S ER A0 AT
FE, AR R T A AR TS, e R AL
e s B A I I A X ) 3 3 S i S
(AR AE AT R SC7 NI T RIER) 5 16 W il A )=
W T3 AR, S LS A SR R T
(A T M TR B, BT BRI ), AR
JER G AT B 540 20 = ANl it H i1
TP RS BT bR LARRE R whiN
AL 3 AR, BB R Rl e A — AR
WA AT R GE . B TR AR 0 7 B 2, 2
BAFG A, 5 R AR G R T HA
P RS B T AR G 1 HLE A T AR
PSR = A IR S A e rd) . 72 N A D RE L 9%
W LB R 1 2 A, KOCTF R bR R B TS
T RESE DT I 5 B AR I8 (9 25 58 00 B B A i 5 i
P R DL RO R A S AR B R R A B A T T
R AT T R R A P X i T ) R A 1 32 0l
JEPFAT

A I ORI R L A 23 2 07 5, IR
J7 AT LG 2 BRG], 107 EL AR WA L3,
HAF—TH PRI A5 B 5 B4R 9 80 b T
S, DA IR 2 3t P 3R, 3ol T AR R i 2
AR S ZE RS R AR 25 . WA A
i PRI TR — iy, 2 ) B A P S R R A

U PR T Aol 19 32t 3 00T 3 A 7 R e oy
Ko HAPPEM AR WAMMI( Website Analysis
and Measurement Inventory )[9] A1 Thomas A.
Powell" " AL (1 JEUN 5 o R Likert £ 5 B3R
2, PPN I Eob s, s i P . 1 ~7
AIVTS3 3 2R SR BN [] | rh S AN B[] R ik
AT P R ORER] h AE R[] s BN TR]

(1) #ERW R 100 % Sk B FiB E Z 52 Vi
FHEW GE Pl 1) U B, Ay H i 29, K
RS — , 7 R TE T, SCF IR R R 2, AR
REGELf . 88 % 112k B T E K1 52 Ui A R it
17 P 077 ity B I 5 1 TG 1) PN 255 T BRABEHT , AN 0%
THEMWr. 90 % iy E KA TCRTIA .

(2) BRAEIRYS .89 % R A YEIB KW ZVUiH
AR GE U TH #4222 5 L 4k o, I 5l () 2 T g b
i FH P e s AR 4R AR T TE B 2 B4R S5 B AT R
IR A C AT Sh il R BEAT A, A 0 O TR PR
Wl 2 e IR & b BRAESIE R 5, 95 % h
ESUNI NS ol = IR g i a8 7 N E s B |
C it ZE R A5 B A i

) Btz . MAHZIAE B ET R 2ER .

(4) 753 SO BG4 SCF 1 IX 43 B, 95 %
MY E K2 V5 2 Vi GE Wk X 43 1
AR T AR R T SE R i 95 % hELA
INHTEIE

(5) WP FHT:98 % ok A JoiE R 1) Z Ui H
KTy GE W3k ks A 0T WA , 322 8 REL A4 o, 45 A= g
o 5 % SEIBE RS2 U5E N I Rk 5 A
VoA A R LR, 95 % HE AN ICHE .

(6) NETIHE:90 % >k A Pl [ R W) Z Ui #
KK GE [ i (8] F 11 SC7 N 25 L B0 467 22 R
Mo 5 9o BB E G2 U A RIS Wk &
HERN B, 95 % thE N K TEiE .

(7) Wi A 7y : 85 % >k H 91 B K 1 32 Vi
B GE M i sU T A5 7y, A GE SR HT DT 45 )
AERT R U LU 8 7 33, N S R, i HO= 4 — A R
6, TR 2 R 34 Y logo, b THIE AL, 95 %
Hh N B A5 R 108 [ ST 5 4 I 3l A )y , e
TR Ot 4 A R B R T A%, BT Rl 2 Y
S BN AU 2

X 1) B A 4 2R, 2 I A ol PRI
SRR S N %5 B SO 40 A 4EFE A
K, v E SRR TR Y SCAE X R SRR )
il B B fu ) T RO B AR AT F AR IR



522 X % K%

o5 Ik 514 %

6] FHE R 2% 138 T AU B U, R TR AT 45
R A0 e [ SRR TE SR E A, P A
R RE A SO o ST [ 504 BH K <5
PURE T R4 22 2R P RE A 9, T e e A BA S 0
PUE T 4% 22 % FERHE S 19 T Be ot S E0A T 22
SR E BN

3 & &

A AEA P Rl FEAT A BRI 5K A i R v
WLPFE S B 4 3 ) SCACAN L, I AR 3l H A5 S0 Ak
AT G BETT, B AR s AR Al BR TR 55
TR S bR R 2T A AR R L
S b E AN R SCAL T 57 N AT M ZIRA
FREATVC o AR ) R 3t 2 X S5 4 o3 B AL
JIRE RS I 22, W B 2 M A UCR B Al R 2
AFR L, AT ) 30 A HRE | ST A R A% Pl B At
UEF I — Al AR T o A0 ) FE 5 )
O 3 B 3 A R o AR LR AT 5T 7R I
AR 28w 1) [ s A i, 0 23 R A IR0 3l 4 AR
At

B2 3k :

[1] BACCK D W,SINGH N. Culture and Web Communica-
tions[ J ]. Journal of Business Research, 2007 (3) .81 —
88.

[2] HOFSTEDE G. Culture’ s Consequences: Comparing

Values, Behaviors, Institutions, and Organizations
Across Nations[ M ]. Thousand Oaks, CA ;Sage,2001.

[3] SINCKVICS R R, MO Y, MATTHIAS, H. Cultural Ad-
aptation in Cross Border E — Commerce: A Study of Ger-
man Companies[ J|. Journal of Electronic Commerce Re-
search , 2007 (4) .21 -35.

[4] BELLO T. Level Of Customization of Twenty American
Companies to Spain[ J]. Review of Business Information
Systems ,2009 (13) ;53 —58.

[5] HOFSTEDE G. Culture’s Consequences| M]. London:
Sage Publications Ltd,1984.

[6] HALL E. Beyond Culture. [ M ] New York: Doubleday,
1976.

[7] HALL E,HALL M. Understanding Cultural Differences.
[ M ] Intercultural Press, ME, 1990.

[8] GERBER G,KLAUSE K,OLE H,et al. The Analysis of
Commulnications Content; Developments in Scientific
Theories and Computer Techniques [ M ]. New York,
NY : Wiley, 1969.

[9] SINGH N, PEREIRA A. The Culturally Customized
Website: Customizing Web Sites for the Global Market-
place[ M ]. Burlington, Massachusetts; Elsevier Butter-
worth, Heinemann,2005.

[10] POWELL T. Organizational alignment as competitive
advantage [ J ]. Strategic Management Journal, 1992
(2):119 - 134.

(HiEBE  xHK)





